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The Users Perception and Satisfaction with Public Relations of

Khon Kaen University Library

Nitiya Chumapai'
Abstract

This survey research focused on examining KKU library users’ informational awareness on its
public relation information and their satisfaction on the library publicity. Questionnaires were used for
collecting data, and the study sample of 398 participants selected through purposive sampling included
1) faculty members, researchers, and supportive staffs, 2) undergraduate students, 3) graduate students, 4)
international students, 5) alumni and retirees, 6) library network members, and 7) non KKU members.
The statistical analysis was conducted using percentage, mean, and standard deviation.

The findings indicated that 1) 51.92% of the participants received KKU library publicity through
the Internet and social media, and 45.10% wished to access to the library publicity from 4 pm. to 8 pm.,

and 2) their satisfaction on the library public relation information was found to be at the high level
(X=3.84). In addition, their satisfaction on each item of the publicity was reported as 1) provision of
several channels for accessing the publicity (X=3.87), 2) convenience for accessibility (X=3.84), 3) fast
accessed publicity (}TI:3.83), 4) interesting and useful information (2:3.83), and 5) clear and readable

contents (X=3.83)

Keywords: Perceptions, Public Relation, User Satisfaction
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