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Enhancing the Knowledge and Potential of Thai Entrepreneurs through

China’s Online Business Information Sources
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Abstract

Implementation of China's trade policy through the Belt and Road Initiative (BRI) or the Regional
Comprehensive Economic Partnership (RCEP) cooperation agreements has allowed China to play a
significant role in trade within the Southeast Asian market. The Thai government has signed and
announced the 4th Joint Action Plan on Thailand-China Strategic Cooperation (2022-2026) and the
Thailand-China cooperation plan to jointly promote the Silk Road Economic Belt and the 21st Century
Maritime Silk Road, making China even more crucial to Thailand's international trade. Business operations
today can be considered part of the Knowledge-Based Economy where information and knowledge play
vital roles as key factors in businesses success. They support operations, planning, innovation, control and
the creation of competitive advantages within the organization. This article aims to collect and present
China’s reliable online business information sources, considering the dimensions of content, modernity,
presentation format, accessibility and connectivity of information sources. These sources will serve as
learning resources to enhance business innovation, competitive abilities, and the business performances

organizations engaged in commerce with China.
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