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Hashtags Using on Social Media of Mahasarakham University Students

Napassakorn Kruaysawat *

Abstract

This study explored the hashtags use on social media of 200 undergraduate students of
Mahasarakham University, comprising 20 students from 10 faculties. Structured interviews were used to
collect data from the sample. The research findings revealed that all respondents knew were aware
of hashtags and used them. Facebook was found was the social media most frequently used by the
students for their postings and information shares, followed by Instagram, Line, and Twitter respectively.
Most of the sample intended to use hashtags for searching retrospective information, keeping track with
postings with assigned hashtags, and adding more interest to their postings. However, the respondents
seldom use hashtags for their posts and shares. None of them owned personal hashtags, and no
particular hashtag was frequently used. Hashtags were designated in accordance with situations. In the
respondents’ points of view, hashtags enabled users to retrieve information and helped them to locate
interesting posts easily. In addition, hashtags could highlight information on the posts and make it more

sensible.
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