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The classification of user experience (UX) in feeling and

information seeking on the web
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Abstract

Information seeking is a great.way of self-learning .especially in digital age which there is a lot of
contents and knowledge in the internet: Meanwhile, the-experience in feelings of information seeker have
influenced on the results of  information| searching. las | well! 7This research is designed to study the
relationship between feelings and information-seeking with machine_learning. The experiment used J48 to
be decision tree algorithm and;cooperated with 10-fold cross-validation: The results showed that the
model of information-seeking by 62.0 percent efficiency, while, the efficiency of classification model
between feelings and correct answer found;-usage.time, number of keyword, and number of passed web

pages were 60.3, 49.8, 42.2 and 44.4, respectively:

Keyword: User experience (UX), Feelings, Information-seeking, Decision trees, Machine learning
Subject Headings: User interfaces (Computer systems), Emotions, Information behavior, Decision trees,

Machine learning
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